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Social Media in the Business Curriculum  





Due to the prolific development of Web 2.0 tools and the growing demand for their use in 
business this study explores the status of their inclusion in the business curriculum.  Social media 
use is valuable, not only to marketing students, but also to all business students as well as the 
ability to build a personal brand to further their careers. There is a growing consensus to include 
social media in the curriculum but to what extent: A course, a major or a MBA specialization? A 
literature review for research of social media inclusion in curriculum is conducted for the current 
status and the growing demand for social media skills in the changing landscape of business.  
The status of social media embedded in the pedagogy is of interest in answering this demand for 
skills.  Efforts need to be made as environmental scanning to establish best practices in teaching 
social media and the extent they are incorporated into the curriculum. Recommendations for 
further research and collaboration to establish best practices of social media in the business 
curriculum are made. 
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